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Characteristics of landscape tourism motives

Abstract: Although being widespread elements of tourism offer, landscapes are not 
sufficiently researched, particularly in comparison to other cultural tourism motives. 
Landscape elements are either tangible or intangible, and their presence and combination 
determine the landscape character and its particular type. They have a polyvalent effect, 
which makes them complex tourism motives, but at the same time impedes their 
differentiation and conditions their complementary character. Aesthetic attractive 
attributes are primarily, but not exclusively, linked to natural landscapes. Recreational 
attributes of a landscape are specific for not being linked to a physical geographical 
agent, but a visual one instead. Rarity attributes are especially present in cultural 
landscapes. Prominent attributes are present in historical battlefields landscapes, those 
which inspired famous works of art, and urban landscapes with featured prominent 
elements.

Keywords: landscape, tourism motive, attractive attribute
JEL classification: L83
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Natural features of Rudnik mountain as 
development factors of sustainable tourism types
Abstract: Rudnik is the most attractive mountain in Šumadija Mountains Range. The 
main reason is the large number of peaks, six of which exceed 1000 m above sea level. 
Its natural resources, especially floral, geomorphological and climatological, make 
Rudnik an oasis for relaxation and recreation. This is supported by the fact that as far 
back as in 1922 it was proclaimed an air spa. The development of sustainable types of 
tourism on Rudnik would also contribute to the economic growth of the local 
community. Despite its excellent geographic position and transport connections, tourism 
on Rudnik is not developed sufficiently. The aim of this paper is to present, through both 
field and literary research of Rudnik, all the natural elements of this mountain and the 
way they can influence the future development of sustainable types of tourism.

Key words: mountain, Šumadija, sustainable tourism, climate
JEL classification: L83, Q56
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JEL : M31

Recovering lost customers 
Abstract: One of the most important tasks of tourism marketing, especially in hospitality 
and gastronomy sectors, is linked to establishing long term relationships with guests. 
Customers, in this case - guests, represent the most valuable assets of a company. Hotels can 
assure their survival, further growth and development through retaining the existing, 
attracting new and recovering lost guests. Keeping existing, loyal guests is the most lucrative 
business, attracting new guests is the most expensive one, whereas recovering of lost and 
often forgotten guests is a type of business that still has not received adequate attention. So 
far, marketing strategies have largely been focused onto the first two categories of guests. 
The focus of this paper is to examine defection of the existing and recovering lost guests. 
The paper reviews the life cycle of the relationship with customers and the significance of 
managing defected customers in it, the very process of managing customers return and 
reasons why customers have defected. The aim is to point to the importance of recovering 
lost customers (guests). 

Keywords: customer relationship management, customer defection, returning guests
JEL classification: M31
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Scientific review paper :

Economic relations of Brazil and Cuba: recent 
developments and prospects 
Dantas, Alexis Toribio1*

1State University of Rio de Janeiro, Faculty of Economic Science 

Abstract: The im of this paper is to analyze recent commercial developments in Brazil 
in order to identify the main features that distinguish Cuba within Brazilian economic 
transactions – part of a broad strategy of the Brazilian foreign policy in the context of 
MERCOSUR. The main results are: (a) since the begging of the first term of President 
Lula, the policy guidance leads to an enlargement of the share of Latin America and the 
Caribbean (and particularly Cuba) in the Brazilian trade flow as whole; and (b) one can 
see that Cuba has strengthened its role in the strategy of internationalization of Brazilian 
companies. 
Key words: Brazil, Cuba, Trade, Foreign Direct Investment (FDI) 
JEL classification: F590
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 : , , ,   
JEL : F590 

1. Introduction

Latin America and the Caribbean are explicitly targets of Brazilian foreign policy, 
especially as an extension of the ties created from MERCOSUR and, in this context, 
Cuba can play an important role. Thus, not only because of the official statements from 
the Brazilian Foreign Ministry, the analysis of the data related on the recent Brazilian 
commercial path reinforces the importance of Latin America and the Caribbean (and 
Cuba). 
In this sense, the aim of this paper is to analyze the recent commercial developments in 
Brazil in order to identify the main features that distinguish Cuba within Brazilian 
economic transactions. So, the next section evaluates trade relations between Brazil and 
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Cuba, looking for possible sources to strengthen economic relations of these countries. 
Beyond recall, final considerations are the essence of the third and last section. 

2. Economic Relations of Brazil and Cuba

With President Luiz Inacio Lula da Silva in 2002, Brazilian foreign policy experienced 
an important shift concerning the cooperative relationship with Cuba, both in terms of 
trade and related to foreign direct investment. This behavior, so to say, converges with 
the general path of Brazilian foreign policy, which clearly highlights the emphasis on 
relations with Latin America and the Caribbean. In the case of Cuba, the change was 
clear, as outlined in the official statements of Brazilian diplomacy (Brazil, 2008, p. 
84.89): 

“The end of the United States embargo on Cuba would greatly 
help to open discussions concerning the re-democratization of 
that country. A policy of constructive cooperation is always better 
than one of isolation. The more you isolate a country, the more 
rigid their internal structures become. For this reason, we 
maintain a policy of solidarity with a Latin American country 
which, for forty years has suffered an embargo with which we do 
not agree. We have discussed certain gestures. For example, we 
are against the death penalty, against summary judgments. But 
there are certain limits that have to be respected. We cannot 
substitute the Cuban people and their leaders, but we can 
contribute towards (creating) a more positive atmosphere1 […]I 
believe that what we are doing in this Seminar is taking an 
exceptional step (forward) so that Cuba and Brazil can interact 
with all their (respective) scientific and technological knowledge, 
their industrial development potential, and their potential in the 
area of services and tourism, so that we can increase, and build 
closer ties so as to mutually contribute towards the growth and 
development of both Cuba and Brazil. During recent months, I 
have invited Brazilian entrepreneurs to visit Cuba. (…) The 
globalized world, as it stands now, needs not only bolder trade 
policies but, above all, it requires the ability to bring together all 
that we have by way of our complementarities, so that we can 
have the means to compete on a more equal footing with 
countries that are technologically, economically and industrially 
more developed2.”

1 “Interview given by Minister Celso Amorim to the Jornal do Brasil newspaper - Rio de 
Janeiro, July 24, 2003. In: Brasil. Ministério das Relações Exteriores. Secretaria de 
Planejamento Diplomático (2008). Brazilian Foreign Policy Handbook/Brazilian 
Ministry of External Relations, Bureau of Diplomatic Planning. - Brasília: Alexandre de 
Gusmão Foundation”
2 “Speech by President Luiz Inácio Lula da Silva during the Cuba-Brazil Meeting of 
Entrepreneurs - Havana, September 27, 2003.In: Brasil. Ministério das Relações 
Exteriores. Secretaria de Planejamento Diplomático (2008). Brazilian Foreign Policy 
Handbook/Brazilian Ministry of External Relations, Bureau of Diplomatic Planning. -
Brasília: Alexandre de Gusmão Foundation”
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As shown in Figures 1 and 2, the trade flow of Brazil and Cuba follows a path of rapid 
expansion since 2002, especially with regard to Brazilian exports (imports also grow, but 
in a much more moderate pace). Thus, the trade surplus is increasing and follows, in 
general, the trajectory of the exports to Cuba. 

Figure 1:  Total Trade (Imports plus Exports) Brazil/Cuba – 2000/2014 (2000=100) 

Source: (MDIC) 

Figure 2: Brazil/Cuba: Imports, Exports and Trade Balance – 2000/2014 (2000=100) 

Source: (MDIC) 

A clear result of this is the great increase in the share of Cuba in the total volume of 
exports from Brazil (four times higher in 2012 than in 1994). Brazilian imports from 
Cuba, however, reduce its relative share over the period - despite growth in absolute 
terms, the overall imports from Brazil recorded a greater increase. Anyway, it is 
important to note that trade relations of Brazil and Cuba are still very small comparing to 
overall volume of Brazilian transactions. 
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Figure 3: Cuba’s Share in Brazilian Imports and Exports – 2002/2014 (2002=100) 

Source: (MDIC) 

Another important aspect to point out is that the trade relation between Cuba and Brazil is 
also uneven with regard to the list of main import and export products, especially as the 
variety of the list of products in terms of exports and imports. In this context, one can see that 
Brazil has a larger set of products exported to Cuba, while the imports from Cuba are 
strongly concentrated in the extracts of glands, cigarettes and cigars (see Tables 1 and 2). 

Table 1: Imports: Main Products – 2014

Produtos %

Glands Extracts 70,77

Cigarrets 9,54

Cigars 6,21

Source: (MDIC) 

Table 2: Exports: Main Products – 2014

Source: (MDIC) 

The path of Brazil's foreign policy in the recent years seems to contribute to a gradual 
and growing improvement of the relations between Brazil and Cuba, not only from a 
commercial point of view. In a recent visit to Cuba, President DilmaRussef could 
improve significantly important economic agreements that may become crucial for the 
political and economic reforms in the island. The main focuses of the agreements are: 
(A) to stimulate the development of a "free export zone" in Cuba, especially the (re) 
construction and modernization of the Port of Mariel by Brazilian construction company 
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Odebrecht which is financed by the National Bank for Economic and Social 
Development of Brazil (BNDES); 
(B) expansion of the Cienfuegos oil refinery; 
(C) opening special credit lines and closer negotiations with leaders of Brazilian 
companies and development institutions for trade in Brazil; 
(D) investments in the sugar sector (also operated by Odebrecht in association with the 
Cuban state enterprise). 
In the case of Port of Mariel, Brazil and China are the main investors and the idea is to 
make it one of the largest terminals in Latin America. It is important to highlight that the 
participation of the National Bank for Economic and Social Development of Brazil 
(BNDES) financing Odebrecht, converges with the strategy pursued by the bank to 
strengthening the internationalization of Brazilian companies, especially in the direction 
of south-south integration (and cooperation)assumed by Brazilian foreign policy in 
recent years. Among the investments one can find the renovation of more than 30 km of 
roads, the construction of 60 km of structure for railways and about 20 km of road 
access. The dredging works, fundamental to the large ships access, allow the movement 
of approximately one million containers per year. 
To create a duty free zone, it was established an agreement to set up a pharmaceutical 
plant with Brazilian resources and technology developed in Cuba, with particular 
attention to the production of anticancer medicines. About the expansion of the 
Cienfuegos oil refinery, it is expected the creation of capacity to expand the current 
production of 65,000 barrels to 150,000 barrels per day. 
In order to stimulate trade relations between Brazil and Cuba, the Brazilian government 
undertook to open a $ 350 million credit line to finance the purchase of food by Cuba, 
making use of the Export Financing Program (ProEx) . Besides that, it was agreed to 
open another line of credit of $ 200 million (in that case from the Foreign Trade 
Chamber – Camex), for the program More Food (MaisAlimentos). The aim is to 
facilitate the acquisition of equipment and inputs for agriculture. On the Cuban side, the 
Minister of Foreign Trade and Foreign Investment, Rodrigo Malmierca, emphasized the 
change in legislation providing areas for constructions of new companies and hotels 
(contracts of 99 years), renewable indefinitely. 
An important symbolic change refers to the entry of Odebrecht for the production of 
sugar in Cuba – the first foreign capital investment in the sugar industry on the island 
since 1959. Through the IOC (Works Company Infrastructure), Odebrecht's subsidiary 
in Cuba, the company will sign an agreement with the state company Azcuba for the 
management and operation of the factory 5 de Septiembre in Cienfuegos, central Cuba, 
foreseeing an association of 10 years to increase the capacity of production. Odebrecht is 
one of the largest producers of ethanol in Brazil and its entry into the Cuban economy 
will certainly take this direction, as well as energy production from biomass. Similar 
project is conducted by the Brazilian conglomerate in Angola through a joint venture, 
indicating therefore a global Odebrecht strategy. Thus, the production fits, from a 
strategic point of view, the rise in ethanol export capacity by the company, although 
there is a long process of investment needed to recover the productive capacity in Cuba 
(much of the land is, for a long time, abandoned). 

3. Final Considerations

Latin America and the Caribbean have registered important and growing relative share in 
Brazilian trade relations, as a result of explicit policy guidance since the begging of the 
first term of President Lula. Moreover, the region is a key destination for manufactured 
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goods exported from Brazil, whose growth contrasts with the general trend of Brazilian 
trade to increase the relative share of commodities in the global volume of exports. 
With regard to Cuba, cooperative ties are becoming closer, with reflections on actual and 
potential foreign direct investment (in addition to efforts to increase bilateral trade 
countries) and, although the total trade is still a very small share of the whole Brazilian 
Trade, it is growing significantly, driven mainly by Brazilian exports. 
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Macroeconomic Indicators of International 
Tourism of the Republic of Serbia
Abstract: This paper examines the position of international tourism in the balance of 
payments of the Republic of Serbia and the impact of foreign currency inflow from 
tourism on export and overall performances of the domestic economy. The analysis of 
relevant macroeconomic indicators is based on generally accepted methodology of 
balance of payments of the International Monetary Fund and integral international 
system of national accounts (System of National Accounts – SNA, 2008). On the basis of 
this analysis, it is concluded that tourism has not yet made positive impact on the overall 
balance of payments flows of the Republic of Serbia. In addition, the contribution of 
international tourism to the export and economic growth performance of the country is 
still a quite modest scale, which is inconsistent with the strategic orientation of the 
Republic of Serbia. The comparative analysis of relevant macroeconomic indicators for 
South Eastern European countries confirms this statement. 

Keywords: international tourism, balance of payments, international tourism inflow, 
The Republic of Serbia
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2007. 2008. 2009. 2010. 2011. 2012. 2013.

1.
11.923,9 14.990,6 11.854,5 13.339,2 16.000,6 15.175,3 19.127,1
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-21.999,7 -27.819,6 -18.700,9 -19.405,7 -23.179,5 -22.043,4 -23.945,7
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( )
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2
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2007. 2008. 2009. 2010. 2011. 2012. 2013.
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Climate as a factor of tourism development in the area 
of Gruža
Abstract: Very strong development of tourism has become one of the most significant 
phenomenon of our time. Its development is important for the countries that are currently 
developing, especially for poor rural areas. The interest of tourists in precise weather and 
climate information, as well as extreme weather conditions predictions, are becoming 
increasingly important. This is due to the fact that a lot of tourist activities depend on 
weather conditions and climate. The long-term tourism development depends to a great 
extent on accurate information about climatic features of an area. Favourable climatic
conditions are often a key factor for choosing a particular destination.
This paper presents the values of climatic elements for the period from 1991 to 2011 and 
their impact on the development of tourism in the area of the Gruža region. The Gruža is a 
part of a larger natural geographical region called Šumadija stretching for the most part in the 
valley of the river of the same name. The task of this paper is to explore the values of 
climatic elements as important factors in choosing the Gruža area as a tourist destination. 
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Climate has an important role in determining the suitability of an area in terms of the 
development of tourism. The aim is to show the climatic elements values in the geographic 
area that represents a potential for tourism development. The cartographic, statistical, 
graphical and comparative methods have been used. Emphasis is placed on examining the 
cause-effect relationships as a synthesis of mutual influences of various climatic elements. 
Climatic conditions of he Gruža region are characterized by moderately cold winters and 
moderately warm summers. 

Key words: Šumadija, Gruža, climatic conditions, tourism.
JEL classification: Q56, L83
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Abstract: Development of products and services that create new value is achieved 
through human capital based on knowledge, skills and intellectual property which should 
be aimed towards innovations. In that manner, constant need for training and 
development of employees through impact on their knowledge, skills and abilities is 
stressed. Investments in knowledge and education are investments in the future, which, 
however, as factors affect the generation of rapid changes. For construction of human 
capital, it is required to define permanent strategy for the needs of sustainable 
development. Thus, there is a wide range of issues related to human capital and 
sustainability, with emphasis on relations among employment, health, education, 
economy, sustainable development, social protection and environmental protection. In 
accordance with previously mentioned factors, the aim of this paper is the review of the 
possibilities for affecting and improving the relations between human capital and 
sustainability as an example of a more comprehensive access to sustainable future. 
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1. Introduction

Having in mind the dynamic development of information and communication 
technologies, today’s world is characterized by innovations &

information technologies, interaction between this sector and sustainable development 
becomes much more significant. One of the studies about examination of innovations 
and their dimensions is the study by Johannessen, Olsen & Lumpkin (2001), which 
speaks about examining the three dimensions of innovations by asking the questions: 
what is new, how is it new and to whom is it new. Through these questions, we define 
the value that innovations bring forth, degree to which innovation contributes and 
different aspects that innovations can affect. 
According to Knezevi
investment (SRI) represents the approach of investment that considers long-term 
economic, environmental and social risks and possibilities that global economy and 
ethical priorities of investors are facing with.  
Knowledge is a crucial factor of competitive advantage and as such it is the basis for 
profit making.  
high education has a special contribution in education for sustainable development. 
Therefore, the authors stress the significance of developing new approaches in 
understanding and improving the level of environmental awareness, environmental 
knowledge and comprehension of environmental issues of problems of sustainability. 
Having in mind the significance and current importance of studying knowledge and 
education through investments in human capital, this paper explores the concepts of 
knowledge and education as factors of sustainable development. 

2. Knowledge as a factor of competitive advantage

Today, the highest value of property are people, i.e. their capital based on knowledge, 
skills and intellectual property. In that aspect, human capital should be aimed towards 
innovations and thus develop products and services that create new value. 
There are two main forms of knowledge: the first is explicit, objective, formal, open and 
this is knowledge in the form of skills, data, scientific knowledge, manuals, etc. this 
knowledge can easily be transferred, accepted and remembered, as well as changed.  The 
second form is so-called implicit, tacit, invisible, subjective, hidden and it is difficult to 
transfer. Implicit knowledge is crucial for the creation of new knowledge in an 
organization.  Investments in human resources have a decisive impact on sustainability. 
Education policy is only a part of the strategy of investing in human resources. Studies 
of key factors of the growth of the most developed countries from the second half of XX 
century have convincingly shown that there was a significant change in their structure 
and thus classic material factors such as work and capital have decreased their share in 
value of factors engaged, but not because of scarcity, but due to the fact that non-
material factors such as knowledge, scientific studies, information etc. have provided by 
far the greater contribution to economic growth and development 

& Cvetanovi , 2005).
Intellectual capital consists of human capital, structural capital and external capital. 
Human capital is a set of knowledge, skills, experiences, intuition and attitudes of 
labour. Structural capital consists of a wide range of patents, models and computer and 
administrative systems. Structural capital of the company is actually a system, structure, 
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strategy and culture. External capital represents overall relations of organization and 
network of contributors (suppliers, buyers), their satisfaction and loyalty to enterprise. 
Companies are under constant challenge of changes. Investing in knowledge and skills is 
the only manner to respond to the challenge. Knowledge is the basis for innovations, and 
they help companies to develop in accordance with changes of business environment. In 
their path of growth and improvement of conditions, innovations and corporative 
entrepreneurship have a special role. Innovations are the combination of ideals and 
information that bring positive changes. They include a set of scientific, technological, 
organizational, financial and commercial activities. For the creation of competitive 
advantage, knowledge as basis and innovations as driving force are of vital importance. 
Nobel laureate James Tobin pointed, in the 1970’s, to the contribution of “classic” 
factors to economic development, such as labour and capital, which at that time was 
12%, and knowledge as the factor of productivity contributed over 80%. This tendency 
was even more expressed in Japan, where more than 95% of growth came based on 
knowledge, and only 5% from the performance of oth
Traditional economic theory and practice are based on material basis through land, 
equipment and money and a market directed on efficient distribution of labour and 
capital. Today, more than 50% of gross domestic product (GDP) in developed 
economies is based on knowledge, i.e. on intellectual property and professionalism of 
people. On the example of USA, we can observe the role and significance of knowledge 
and human capital. Services in USA make up 76% of GDP. The foundation of services 
(software, health protection, communications, education, etc.) are intellectual and 
information processes that create the greatest part of value for companies. In 
manufacture, the greatest contribution to value creation comes from research and 
development, process designing, product creation, logistics, marketing or technological 
innovation. 
In the era of machines, products and equipment were in the centre of attention. Today, in 
the era of information technology, knowledge is in the centre of attention and value is 
created from knowledge, skills, intellectual property and ability. All of this is contained 
in people and it can be said that economy today is actually the economy of knowledge, 
because wealth is created precisely by efficient knowledge management. Investing in the 
company means gathering of talents, abilities, skills and ideas, which is intellectual 
capital and not physical and financial resources. Having in mind previously mentioned 
facts that speak about the significance of intellectual capital, we shall also deal with its 
accounting treatment in order to adequately explain the characteristics of this field and 
existing situation in the Republic of Serbia. 
Today, there are significant evolution changes that go to the direction of creating a more 
contemporary enterprise in compliance with changes initiated by internationalization of 
business, development of information technologies and particularly competitive 
economic environment. Although there are many opinions that human factor is the most 
significant “capital” , still it cannot be presented in accounting records as an asset (or 
capital) of enterprise  (Mamir- Žager, 2008). 
Project EVLIA (full name: "Making good ideas a reality through using intellectual 
property for funding SMEs (small and medium enterprises) in South-eastern Europe"), 
which is implemented since 1.November 2012 and its goal is development and adoption 
of methodologies and parameters for economic and financial evaluation of innovative 
ideas and non-material property of enterprises and/or organizations. This methodology 
would later be used when making decisions regarding the approval of funds from banks, 
financial institutions, funds and/or other alternative sources of financing SMEs. By this 
project, intellectual goods, i.e. intellectual capital as a part of non-material property of 
an enterprise, is defined as a part of a wider range of immobilities that contributes to the 
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creation of market based on knowledge and process of knowledge creation, both on 
micro and macro level. 
Non-material investments are the assets that have neither physical nor financial 
incarnation, and they are also mentioned as knowledge or intellectual capital. Greater 
part of the focus on immobilities is on research and development of crucial staff and 
software. However, range of non-material assets is getting significantly wider. Thus 
classification of the group of non-material investments is divided: computerized data 
(such as software and databases); innovative assets (such as copyright, design, hallmark) 
and economic competence (including values of brand, specificity of human capital, 
networks that connect people and institutions, organizational knowledge that leads to the 
increase of enterprise’s efficiency and aspects of propaganda and marketing) (OECD, 
2011).

3. Culture inclined to knowledge or “learning organization”

Knowledge, skills and abilities of employees are not provided always. Training and 
development must be performed at all organization levels because, most frequently, due 
to constant progress and change of technology, one part of knowledge becomes obsolete. 
If the goal is high growth and high quality, then training is an important part of the 
equation of success. Training is not only the responsibility of the sector for human 
resources, but it also requires active role of managers at all levels of organization. Good 
example is the company “General Electric” that engages 200 lecturers, 30 clerks, 30 
human resources managers and many young managers to actively participate each year 
in training program for professional orientation. Topics are competition, winning in 
global market, as well as evaluation of the most important values in relation to the values 
of the company. Training encourages the employees to confront their own values. 
Significant element of human capital development is transfer of unique and specialized 
knowledge. One of the possibilities of the training is that managers analyze and observe 
the activities of other companies and transfer the acquired knowledge to their company. 
Within the company, significant role represents the transfer of own knowledge to 
someone else, as well as acquisition of so-called “tacit” knowledge from other workers. 
Companies perform the training on the spot, organize the training at work or out of it 
(e.g. cooperation with universities), monitor individual progress of the employee and 
improve the exchange of explicit and “tacit” knowledge. It is important that employees 
practically use the knowledge acquired, to share them with others in the company and 
jointly work on achievement of company’s goals and thus create new value. For that 
reason, there are evaluation systems. The most common are “from top to bottom” and 
many organizations use evaluation system from all aspects and feedback system.  There 
is also a need to monitor “more subtle” characteristics such as communication skills and 
social virtues, personal values, beliefs and attitudes. For managers, it is important to 
achieve top results, but not at the expense of employees, but through development of 
essential values of company in the long run. 
Culture inclined to knowledge is one of the most significant factors for the success of 
organization and it is difficult to create it if it does not exist already. Organizational 
culture is required to have a several components in relation to knowledge: 

People have a positive orientation towards knowledge: employees are smart,
inquisitive, eager and free to explore, have managers that encourage them to
create and use the knowledge;
People are motivated to share knowledge and do not fear that they will lose
their job;
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Knowledge management is in accordance with existing organizational structure;
Culture with positive orientation towards knowledge is the one that highly evaluates 
learning at the job and out of it, in which experience, professionalism and rapid 
innovation are evaluated. The company attracts and employs people who strengthen 
positive orientation. 
Concept of “learning organization” is one of main characteristics of present moment, in 
which changes occur continuously in all life aspects, particularly economy (Sange, 
2001). Changes are crucial for survival and main feature of development. They should 
be constant and numerous in all segments of an organization. In addition to changes, 
second important feature of this period is that this is the era of services. Services in 
developed countries make more than 60% of overall income, and number of employees 
in this sector is higher than 70%. For a learning organization, these trends are 
particularly important, because services and its attributes: reliability, politeness, 
communication, manners, etc. largely depend on training. 
Knowledge is a factor that generates rapid changes. Changes are the condition for 
survival and it can be concluded that learning and training are actually the issues of 
survival.  For these reasons, contemporary management systems are based on changes, 
knowledge and constant learning. We can say that training is common denominator of all 
management systems, and thus it represents an important framework of integrated 
management system. 
New program, new market, new products, new suppliers, new technologies or new ways 
of funding require the training of employees. The aim is for the employees to be trained, 
to have knowledge and skills, which with experience should provide meeting the 
requirements, needs and expectations of users, as well as to have the awareness of the 
consequences that occur for organization, employees and individuals, if they are not met. 
Training of employees as individuals, teams and overall organization is a path towards 
learning organization. Learning organization is based on following assumptions: 

That knowledge is the most important capital of an organization, i.e. its
significant competitive advantage,
That knowledge as capital of an organization represents the knowledge of all
employees,
That it is continuously changed and developed through organizational learning.

Organizational learning is actually collection, expansion and use of knowledge in an 
organization. Organizational learning can be understood as the process of creation, 
development and skills in an organization. Creation of exceptional skills and knowledge 
in an organization represents the core of ability, which creates competitive advantage. 
(Dimitrovski, 2010). Essentially, in these processes there is a change of one knowledge 
form into the other. Process where individual knowledge becomes organizational is 
actually organizational learning. It is important to say that organizational learning is only 
one form of organizational changes, more precisely the change that creates and uses new 
knowledge in an organization. 

4. Investment in education as factor of sustainable development

For construction of human capital, i.e. people with real skills, knowledge, 
responsibilities, state of mind, attitude and motivations, it is required to define 
permanent strategy for the needs of sustainable development. It is a manner to provide 
for the people with knowledge, skills, attitudes and motivation the reduction of harmful 
impact of society on environment and protect and preserve the planet for future 
generations. Key issue in creation of critical mass of required human capital is 
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strengthening the role of education and particularly the education for sustainable 

training for various groups of interested parties, including students and experts, 
particularly those specialized in the field of political sciences, economy, environment 
and agriculture. The echo of educational component for sustainable development at 
World Summit in Rio de Janeiro, in Brazil, was crucial for this issue. Chapter 36 of 
Agenda 21 says, „Education, including formal education, public awareness and training 
should be reorganized as a process by which people and societies can reach their full 
potential. Education is crucial for the promotion of sustainable development and 
improvement of the capacities of people to deal with environmental and development 
issues.“(Melnychuk, Pidlisnyuk & Stefanovska, 2003).
Education is an instrument for development of human resources for the optimization of 
productivity, encouraging technical progress and promoting social conditions suitable for 
social and economic changes. The aim is to use all capital forms, including human 
capital, in order to reach rapid, more righteous economic growth with elimination and 
avoidance of bad impacts on environment – stressing the significance of education for 
sustainable development. After all, education is basic human right. 
The very process of organizational learning creates one special value and that is human 
capital. Learning organization is actually developed and changed and it represents an 
innovative organization. Special organization culture is also created and acquired human 
capital provides a new form of interpersonal relations. Such an organization contains 
strong support for development. New values create better competitive position. Core of 
competitiveness as a source of competitive advantage is possessing and using 
exceptional abilities, skills and knowledge with the use of technology. Entire process of 
organizational learning is permanent, lifelong. Excellence is only the basis for new 
undertakings and creation of a new core of competence. In that manner, learning 
organization is created. According to Cotler, “ability to learn faster than our competitors 
might be our only sustainable competitive weapon”. 
Education is investment in the future. Figure 1 presents a projection of working-age 
population older than 15 for 120 countries according to education for the period 1970-
2030, based on mildly moderate optimistic scenario. In addition, it shows that past decade 
had greater progress in education. During 1940’s, number of people with no education or 
only primary education remained unchanged, while secondary and higher education was 
increased almost four times. Population with primary education or with no education 
reached its peak during 2010 and that number should decrease over the time. 

Figure 1: Work-age population. (15 +) for 120 countries according to education 1970-2030.

Source: (World Population Program) 
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There are also proposals by the experts, in the sense that ultimate goal is education for 
sustainable development, which should be achievable in order for the principles of 
sustainable development to become a constituent part of every man’s life, efficiently 
using the combination of the following traditional instruments: 

Dialogue: creation of comprehension and constant dialogue between
authorities, business organizations, other important actors of a group;
Education: development and creation of new knowledge, skills and habits for
encouraging the practice of sustainable development in business, economy, and
daily life;
Information: providing wide approach to information for the public regarding
types of questions related to sustainable development, state of environment
along with information regarding the manner of sustainability;
Marketing: change of human behaviour supporting the decision of sustainable
development, approach to knowledge and data.

Efficiency of education for sustainable development will depend on combination of the 
following factors: legitimacy through curriculum; new manner of learning; staff 
competence; institutional development; partnership and finances. Accordingly, 
construction of human capital for sustainable development will require the reform of 
education system, particularly at university level and therefore university has a rather 
critical role in promotion and implementation of sustainable development. 

4.1 Role of university in creation of human capital for sustainable 
development

While the university is expected to play a rather specific role in promotion of sustainable 
development through its traditional functions, teaching, studies and spreading of 
knowledge, there is an increasing consensus that existing paradigms do not correspond 
to adequate long-term needs of sustainable development. For that reason, it is required 
for the universities to fill in the gaps by updating the strategies and procedures in order 
to provide requirements for progressive adaptation to physical changes, historical and 
social conditions, for the purpose of more active role in shaping of even more 
sustainable future. In that sense, universities should deal with the following activities: 

Implementation of research on sustainable development,
Inclusion of aspects of sustainable development into existing university courses
and programs,
Implementation of programs and projects together with local communities,
Development of new approaches and solutions,
Creation of the awareness of sustainable development,
Engagement together with sectors such as industry and commerce, as well as
cooperation with local communities,
Strengthening of regional and international cooperation and exchange,
Acquisition of new methods and their application,
Serving as role model for sustainable development,
Establishment of partnership and networks.
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5. Relation of human capital and sustainable development

There is a wide range of issues related to human capital and sustainability, with 
emphasis on relations between employment, health, education, economy, sustainable 
development, social protection and environmental protection. Examining individually, 
each of these issues is complex enough. The authors claim that solution for these 
complex challenges is possible if human choice and development of human awareness, 
and not only technology, politics, economy or any other factor, which is central focus 
and a lever for the change. However, short review of possibilities for significant progress 
in the next few decades can serve as an example of overall approach to sustainable 
future. 
It is required to examine interpersonal relation of a several key determinants of 
sustainability – population, employment, education, health, social equality, social 
stability and energy consumption, in the context of gradual and progressive evolution of 
awareness towards mental phase. It is assumed that expectations will be in the direction 
of increasing standard of living and that they will continue to grow on global level, but is 
there any space available for the encounter of aspirations of still growing world 
population? 
Global society does not own the ability to create possibilities for employment of all those 
who look for a job and to achieve full employment, under the condition that central 
significance of employment is recognized as basic human right. Main carrier of social 
development today is opening of new workplaces, and not economic policy (Schlaus &
Jacobs, 2011). Namely, public stimulation programs, manipulation of money supply and 
interest rate sure cannot have short-term effect, but growth and development of society is 
the basis, which serves both as basis and context for economic growth. Full employment 
can be achieved on widely based socially strategy that accelerates social development, 
including measures that improve the quality and quantity of education and training, 
promotion of entrepreneurship and self-employment, increase of communication and 
transport speed, encourage the research and innovations and better use the power of 
social organization. 
Of all these measures, education and training are the most important and for generation 
of employment and facilitation of the evolution of social awareness and culture at more 
mental and environmentally aware basis and less materialistic basis. 
Development of capacities with low-cost manufacturers with high manufacturing of 
goods and services’ volume in economy and creation of manufacture with higher value 
with lower energy inputs largely depends on the quality of human resources that are at 
disposal and social support for innovations. Similarly, transfer to more environmentally 
aware lifestyles that Elgin points to refers to education and evolution of more mentally 
aware society (U.S Energy Information Administration, 2010).  
Population provides the most reliable insight into a long-term relationship between 
human capital and sustainability. The size of human population is determined by the 
demand for food, water, forest products, ocean fishing, energy and other non-renewable 
resources and it affects the climate of the planet Earth. Quality or awareness of people 
that determines their creativity, ability for inventions and technological innovations, 
employment, birth-rate and lifetime, capacity for management and peaceful coexistence, 
moderation of the materials of lifestyle, awareness of the environment and responsible 
activity is a qualitative development of human resources and it represents a key of 
sustainability. Recent studies of Wolfgang Lutz and his co-workers bring new evidences 
that support a direct relationship between the quality of human capital (measured by 
education level) and birth-rate. These studies conclude that raising general education 
level of population in the world is one of the most powerful and most efficient means for 
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the control of population and improvement of sustainability of human settlements. When 
world population in 2050 was projected based on several different education scenarios, it 
was discovered that higher education levels will decrease the population growth for one 
billion in the following four decades. 
While long-term population projections are subject to extreme insecurity, education will 
undoubtedly have a deep impact on demographic trends (World Bank, 2010). More than 
a half of world population has birth-rate below the level of replacement of two survived 
children per a woman. Figure 2 presents ten countries with the lowest birth-rate. Birth-
rate in Eastern Asia is by 50% below the replacement level. Majority of European 
countries are slightly below the replacement level. 

Figure 2:  Ten countries with the lowest fertility rate (births per a woman) 
1960-2008. 

Source: (World Bank)

Stochastic projections of the world population show 80-85% chances that world 
population will reach its peak and then start to drop before the end of 21st century. The 
other studies represent a project according to which if global birth-rate drops to the level 
that already prevails in Europe in the last 10 years, then global population could be 
within the range from 3,5 to 4,4 billion in 2200. and 1,1 to 1,7 billion in 2300. This leads 
Lutz to the conclusion that education is probably the most important run-on of 
strengthening for facing and adapting to dangerous consequences of climate changes. 
Regardless whether these projections are understood, they illustrate to what extent the 
future of sustainability depends on the size of population, which in return depends on 
education level and human choice. Development and evolution of human awareness will 
be the ultimate determinant of the sustainability of human capital and life on Earth.

6. Conclusion

Human capital should be aimed towards innovations and thus develop products and 
services that create new value. Through investments in explicit and implicit knowledge, 
possibilities for development are created and thus we affect the sustainability.  In 
addition, we should have in mind that knowledge, skills and abilities of the employees 
are not permanently given and that through permanent training and development we 
must affect the improvement of organization, primarily through the impact on human 
capital. There are numerous companies that invest a lot of money by investing in training 
and development of managers at all organization levels. Thus one of numerous 
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possibilities of training is the observation of activities of other companies and transfer of 
acquired knowledge to own company. 
Concept of “learning organization” is one of the main characteristics of present time, in 
which changes occur constantly in all life spheres, which are, however, the condition for 
survival and main characteristic of development.  In addition to changes, other 
significant characteristic of this age is that it is the age of services and for learning 
organization it is particularly important because services and its attributes largely depend 
on training. Knowledge is a factor that generates rapid changes and changes are a 
condition for survival. From this we can conclude that learning and training is actually 
the issue of survival and therefore modern management systems are based on changes, 
knowledge and constant learning. 
Key issue in investing in human capital development is strengthening of the role of 
education and particularly education for sustainable development. Thus one of the 
proposals of the experts is the use of instruments combination in the aspect of dialogue, 
education, information and marketing in order for the principles of sustainable 
development to become an integral part of each man’s life. The role of university is 
rather specific in promotion of sustainable development through its traditional functions 
– teaching, research and spreading of knowledge. But, on the other hand, there is an
increasing consensus that existing paradigms do not correspond to adequate long-term 
needs of sustainable development, due to which it is required for them to be adapted to 
appropriate requirements for the purpose of more active role in shaping sustainable 
future. 
It is required to examine mutual relations of a few key determinants of sustainability – 
population, employment, education, health care, social equality and energy consumption. 
Population provides the most reliable insight into a long-term relationship between 
human capital and sustainability, particularly through a qualitative development of 
human resources, which actually is the key of sustainability. 
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3. Figures, tables and equations

All illustrations whether diagrams, photographs or charts are referred to as Figures.  The 
name and number of figures should be centered on the line above a figure.  

Figure 1: Percentage of rooms in the structure of hotel accommodation in 2011 and 2012

Source: (Ministry of Finance and Economy, 2013)

The name and number of tables should be centered above the table.

Table 1: Percentage of rooms in the structure of hotel accommodation in 2011 and 2012

Category 2011 2012
Number of 

rooms 
(2011)

Number of 
rooms 
(2012)

5* 9.9 6.7 1,452 990

4* 23.6 25.9 3,486 3,911

3* 39.8 37.3 5,895 5,636

2* 21.2 22.6 3,102 3,420

1* 5.6 7.5 1,133 1,132

total 100 100 15,068 15,089

Source: (Ministry of Finance and Economy, 2013) 
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4. Conclusion

Conclusion summarizes the results achieved during the research.
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Martinez et al., 2007). When citing the resource without pagination (e.g. electronic 
resources), the author’s surname and the publishing year should be given. The author being a 
corporation or an organization, name of the organization/corporation and the publishing year 
should be provided (

All references should be given at the end of the text in an alphabetical order. There follow 
the examples of APA style for citing different types of text (a book, a paper published in a
journal, a paper published in proceedings, electronic resources, etc.).   

One-author book
E.g.: 

A multiple-author book 
If there are more authors, they are all named. Before the name of the last author ‘&’ is used.
When there are more than seven authors, the names of the first six are given and the name of 
the last author is preceded by ‘…’. 
E.g.: Barrows, C. W. & Powers, T. (2009). Introduction to the Hospitality Industry. 7th 
edition. Hoboken, New Jersey: John Wiley&Sons, Inc.

A book, translation
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E.g.: Spic, E. H. (2011). . (A. 

, .). : Clio.

A book with an editor, anthology
If a book is an anthology, editor is considered to be the author of the book. In such a case, his 
or her name is followed by (Ed.). If there is more than one editor, then use (Eds.).
E.g.: 2000-

:

A paper published in proceedings
E.g.: 

One-author paper published in a journal
E.g.: Harish, R. (2008). Brand Architecture and its Application in Strategic Marketing. The 
Icfai University Journal of Brand Management, 7(2), 39-51.

Two-author paper published in a journal
If the cited paper is given a DOI number, it should also be included. 
E.g.: Tew, C. & Barbieri, C. (2012). The perceived benefits of agritourism: The provider’s 
perspective. Tourism Management, 33(6), 215-224. doi:10.1016/j.tourman.2011.02.005

A paper with more than two authors published in a journal
E.g.: Luque-Martinez, T., Castaneda-Garcia, J. A., Frias-Jamilena, D. M.,  Munoz-Leiva, F. 
& Rodriguez-Molina, M. A. (2007). Determinants of the Use of the Internet as a Tourist 
Information Source.  The Service Industries Journal, 27(7), 881-891. doi:
10.1080/02642060701570586

An article with a known author
E.g.: - ,

An article with no author given
E.g.: , . 10.

A thesis
E.g.: Dewstow, R. A. (2006). Using the Internet to enhance teaching at the University of 
Waikato (Unpublished master’s thesis). University of Waikato, Hamilton, New Zealand.

Documents or data bases taken from the Internet, a private or official Internet page 
with a known author
E.g.: Kraizer, S. (2012). Safe child. Taken on 29 October 2012, from
http://www.safechild.org/ 

Documents or data bases taken from the Internet, a private or official Internet page 
with an unknown author
E.g.: Penn State Myths. (2006). Taken on 6 December 2011, from
http://www.psu.edu/ur/about/myths.html 

Documents or data bases taken from the Internet, a private or official Internet page 
with an organization or corporation as an author
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E.g.: (2013).
.

http://www.turizam.mfp.gov.rs/index.php/sr/2010-02-11-17-24-30 

The reference list should not contain resources which were not used in the paper.
All references must be provided in the original language and script without being translated
to the language the paper is being written in.
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